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Overview

What all the excitement’s about...

elling is never an easy business and making the right choices is crucial to

any enterprise’s survival. Interactive Reporting is a revolutionary new tool

designed to quickly obtain the right data to support key business decisions.

The reports Interactive Reporting can generate range across the totality of
your company’s data and may be readily exported to many other systems.

his manual documents how to get started with Interactive Reporting and
g P g
produce precisely-targeted sales reports within minutes.
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Getting started

Your journey begins...

password assigned to you by your system administrator. These will give you
access to Interactive Reporting and the sales data appropriate to your needs.

T o start using Interactive Reporting, you’ll need to have a login-id and
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‘A Login - Microsoft Internet Explorer

=
€

=3

File Edit “iew Favorites Tools  Help . Address ;'f
s : ~
5]
Interactive Reporting =
LinR to Interactive
Reporting Web pag&A b
) . Interactive Reporting
LinR to online
. User Documentation
documentation
Administration Plea SE‘ Sl gn_l n
Einé-‘to / L]
Administration
. LOGIM HELP
side ]
If wou are having trouble logging Marme:
in make sure that vou have vour L.
caps lock key turned ofF and that Fassword: _ 4+—14— login-id
wou are entering wour Full user
name and passwaord,
Customer
Copyright Interactive Reporting 2005 - Company
f b Name

Figure 1
Now, simply fire-up your favourite browser and navigate to the Interactive Reporting

login-screen (your system administrator will give you the URL).

Enter the login-name and password that your system administrator has given you, and
click on ‘Login’ (in the above example, user /bloges is signing-in).

For the rest of this manual our examples will be drawn from an enhanced version of
the Microsoft’s Northwind Traders sample database.

Once you have signed-in, you will be taken straight to one of two screen screens. If
you have more then one mappings available you will be directed to the ‘Choose
Mapping’ Page, else you will be directed straight to the Report Type’ page.
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Choosing a Mapping

In the Choose Mapping section a list of mappings is available for the user to select from.
Each mapping has two links associated with it. This first is the mapping name that will
direct the user to the wizard pages for less complex report generation. The second link
is the Advanced text. This link will direct the user to the advanced report generation
page. This step is intended for users that are familiar with computer systems.

This page may be re-accessed at any stage by clicking on the Choose Mapping link on the
task bar under the Report Tasks heading, see Figure 5.

A Choose mapping - Microsoft Internet Explorer,

¢ File Edt View Favorites Tools Help User [Ogln
/
= I ntera C-tl ve R e p ort | n g Ashout | Chang d | Logout :jblos name
IR LINKES
I N~
Interactive Reporting Choose ma pp‘lng ﬁQunt
User Documentation >~ Cﬁange Q’)LZSS"WDT’({
Administration Northwind - Demo  Advacad
View Saved Reports : \ﬂﬁout
IR Sales Advarced
CHODSE MAPPING HELP Lin@ to Advanced
Select the mapping you wish to Mappmg G’agefor
use, Touse other mappings, wour
Systern Administrator must assign \comp[ex Report
wou access rights, generation
Link to Wizard
Page for Simple
Report Generation
1 Cenaeriaht Trkaractive Ranatina 205 —_— —_— —— Y

Figure 2

Logout

The Logout link logs out the current user. The current user is indicated after the semi-
colon. In Figure 2 the users name is jbloggs, as can be seen in the top left corner. Once
the logout link is pressed the user is directed to the main login screen.

About

When the about link is pressed a popup box appears (see Figure 3). This contains two
pieces of information, the version of the current Interactive Reporting and the date of
generation of this particulate version of Interactive Reporting. The name of the
customer company may also be seen on the bottom right corner.
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A About - Microsoft Internet Explorer |:||E|[z|

" Interactive Reporting
About IR
Version: 2. 4.0

Build
date: 11/09/2005

& Copyright Interactive Reporting 2005 s

Figure 3

Change Password

Interactive Reporting provides the facility for a user to change their password without
having to contact the system administrator. To change a password the user must click
on the Change Password link at the top of the page. The user will be directed to the
following screen. To change password type the current password into the Current
Password box and the new password into the other two boxes. Then press Update. If
the password is incorrect a message will appear detail which part of the process was
completed incorrectly. Once the procedure has been completed correctly the user is
returned to the Choose Mapping page, if a selection of mappings is available. Otherwise,
they are returned to the Report Wizard Page.

: Address '|'f

Edit Favorites  Tools  Help

. File Wigm

>

About | Logout :demao

" Interactive Reporting

CHANGE PASSWORD HELP

Enter vour existing password and
enter the new password bwice,

Change password

Current Password I:l =
Mewr Password I:l
Confirm Password l:l

Update Cancel

£

Figure 4
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Chapter

Generating Wizard Reports

Putting Interactive Reporting to work...

company’s data. It provides a point-and-click means of specifying the sales data

l nteractive Reporting provides a simple and easy-to-use wizard interface to your
you wish to analyse.
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a Report Design - Microsoft Internet Explorer

¢ File  Edic Tools  Help

iew

Favorites

" Interactive Reporting
IR LINKS Report Wizard

Interactive Reporting

User Documentation

Select report type

Administration

View Saved Reports

@ @ Standard Report
Create an analtical report of ali your data. Dnill down to specify your data and sort your
REPORT TASKS information as needed.

E'l ) Chart
ﬁ* Home Sirnilar to a reguiar report but hefos you clearly visualize your data.
Advanced Reporting g e Pivot Report
L A pivot report aliows you to compare two different data sets against one another. This
allows you to discover unique corralations in your data.
i;;_] ) Comparison Report
A comparison raport shows differences in your data set over two differant periods of time.
E] 0 Advanced Reporting
Use the traditional Interactive Reporting interface to generate reports.
Recommended for experienced users oniy.
|_§l O View Saved Reports E

Select from one of your praviousi-saved reports.

Choose Mapping

Figure 5

Report Wizard
The Report Wizard page allows the user to choose from one of six options in generating
a report.

e Standard Report

®  Chart Report

® DPivot Report

® Comparison Report

® Advanced Reporting

®  View Saved Reports
The first four options all use the wizard interface to generate reports. The fifth option,
Adyanced Reporting, directs the user to the advanced reporting interface to generate their

report. The final option is, perhaps, the simplest options. Here the user may select to
view a report from a number of predefined reports.
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1. Standard Report

When the Standard Report option is selected and the next button clicked the user is
directed to the Choose Analysis Report Parameters page. As can be seen from Figure 6, a
number or options must be set at this time.

A Report Design - Microsoft Internet Explorer

: File Edit  View Tools  Help

Favorites

= |nteractive Reporting About | O
' Report Wizard

IR LINKS

Interactive Reporting

User Documentation

Choose Analysis Report Parameters

hoose the parameters upon which you wish to repart

Administration

View Saved Reports

First examine @ Then drilldown intn @

REPORT TASKS - | Customers v
O ltem
12 vome O Categories The”_CdL”dﬂ_Wﬂ inta @
¢
Advanced Reporting O Sales by I@ = | L-ategories M

Choose Mapping

O Invoice No.

) Customers

@ Sales Rep

O Supplier

) Detail =

Figure 6

The first option to select is from the list on the left side of the screen under the First
Examine title. When the report will be generated this is the value upon which the first
level of generation is performed. In the above example of Figure 6 the Saks Rep has
been chosen. This will result in a report on ‘Sales Rep’ data being generated.

The next options to select are the deeper levels of the report. These can be seen on the
right side of the page under the heading “I'hen drilldown into’. There will be a minimum
of two of these dropdown boxes to select from, their level within the report being
reflected by their position from the top of the page. In the above example the Level 2
option is set to Customers and the level 3 options is set to Categories. When the report is
generated the data presented will be for Salesrep. When a specific salesrep is selected,
say Davolio, then the data generated will be the customers specific to this sales rep.
When a specific customer is then selected, say Ernst Handel, then the data generated for
the next level of the report will be the data for the categories supported by the
customer Emst Handel whose salesrep is Davolio. The customer may have other
salesreps but their information will not be included in the report.

Choosing the Date Range
The next step in the wizard report generation is to choose the date range that the data
will be extracted from. Interactive Reporting provides a number of predetermined date

10
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ranges that may be chosen from the drop down menu of Date Range. These include:
Last Year, YID (Year to Date), Last Quarter and Yesterday.

If the user would prefer to enter their own specific date range then there are two
options available to them. The first is to type the date into the Stare Sales Date and End
Sales Date fields. The second option is to click on the calendar figure next to the date
boxed and select the dates from there. See Figure 8. Click on the arrows to
increase/decrease the month and year.

3 Report Design, - Microsoft Internet Explorer.

: Fle Edit Wiew Favorites Tools  Help

About | Change Pa

" Interactive Reporting
1R LINKS Report Wizard

Interactive Reporting

User Documentation

Choose Date Ranges

Administration

View Saved Reports

Date Range _Cuslom b
REPORT TASKS
Start Sales Date 11,071/2004 i
ﬁ Home
Advanced Reporting End Sales Date A 2z2004

Choose Mapping

|

Figure 7

2 Report Design - Microsoft Internet Explorer |:||E|[X|
File Edit Wiew Favorites Tools Help : Address .:’l'

| Custom v | -

e 01/01/2004

311242004
(< Decem %
Decrease /S/ﬁ woT \ Increase

E \
Month 282930 1 2 3 4 Year
5 6 7 8 910 11
I~ Decrease

1213141316 17 18

Increase (i
Month 19 20 21 22 23 24 25 Year
on 26 27 26 29 3008 1
ack 2 3 4 56 7 8
Today »
< | >
Figure 8

1
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From this point on in the report generation the user may generate the report by
clicking on the Finish button on any of the pages. However, if the user wishes to place
more restrictions on the data they wish to view they should click on the Next button. If
the user wishes to make amendments to some of the settings they have chosen, this
may be achieved by pressing the Back button.

Filtering Data

In Figure 9 the three main types of data selection boxes can be seen. The Izen box is a
multi-select combo box, which allows the user to select multiple items from the
scrollable item list. Please note, to select multiple item hold down the CIRL key when
making the selections.

o9=1E3
© Ele Edt Miew Favorites Tools  Help f

ord | Logout ;demo

2 Report Design - Microsoft Internet Explorer.

About | Change P

" Interactive Reporting
' IR LINKS Report Wizard

Interactive Reporting

User Documentation

Administration Fllter data
View Saved Reports 1]
R —
Chai
REPORT TASKS
Item - QT[] Chang
Anizeed Syup
m Home Chet Anton's Cajun Seasoning i
Advanced Reporting
Choose Mapping Categories -ART[] M '
Customers - Aoy [] [ v]|#
All ~
Davolio
Sales Rep -nor[+] |
Lewerling
Peacock ¥
Supplier -A2T[] | & ~| P

Sales Group - AvOT[]

Invoice No. —

[E3

Figure 9

The second option available is the single select combo-box. An example of this is the
Customer dropdown list. As the name implies, only one item may be selected from this
list. The final option is the text box option. To make a selection from this option
simply type the value to request to be present in the report into the text box. If this
box is left blank then all of the values will be included in the report.

Not Filter
The Not Filter allows the user to conduct an analysis excluding specific elements of a
category. In Figure9 we can see that ‘Sales Rep” Faudler will be excluded from any report
generated.

Search Box
Another method for selecting data to place in the report is to click on the magnifying
glass, or Search leon, next to the boxes as can be seen in Figure 10.

12

™ Search icon

™ Not Filter
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The following is the search box for the Ifes. As Items is a multi-select box there are
>>’ and ‘<<’ present allow for multi selections and removals. To select an item to
include in the report simple highlight it in the Search Results section and click the
relevant arrow option. Le. highlight Aniseed Syrup and then click on the >’ button. If
there are is a large amount of data in the search results list then it may be easier to use
the search box. The user may enter part or all of the text into the box and press search.
If the case-sensitive box is clicked then the text entered st match a value in the
search results. Typing ‘ob’ in the search box of Ifems would result in the following
appearing in the Search Results section: Uncle Bob’s Organic Dried Pears and Mishi Kobe
Nikkn. To view the full range of values again click the Sekcr .4/ button. Once the
selection has been made click on the Dorne button. When the user returns to the filter
page they will see the values chosen highlighted.

) Search by ltem - Mozilla Firefox

" Interactive Reporting

Search Box, 4 Search
Case-sansitive

Search results Selection
| Chai ~
|Chang =
| Anizeed Syrup W
i Chef Anton's Cajun Seasoning

[ Chef Antan's Gumbo Mix

| Grandma's Boyzenber Spread

| Uncle Bob's Organic Dried Pears

| Marthwoods Cranbery Sauce w

Cancd

-~ e

& Copytight Interactive Reporting 2005 :
ptig pating Gir

Done

Figure 10

Choose Report Configuration
The final section of the report wizard is choosing the report configuration, see figure
11. This is broken into two segments: Group By and Order By.

The Group By dropdown selects a variable by which a report or a chart is to be
grouped. For example, the sales data for salesreps can be divided into monthly
segments by selecting Sales by Month from the drop down menu. Please note that this
does not apply to comparison reports or charts.

The Order By dropdown specifies the manner in which a simple one-dimensional
report, chart or comparison report should be ordered. For example, the sales data for
salesreps can be ordered on Qty. When the report is generated the salesreps will be
listed in order of the highest Qty. Please note that this does not apply to pivot reports,
pivot or grouped charts or compatrison charts.

13
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a2 Report Design - Microsoft Internet Explorer

File Edit VWiew Favorites Tools Help

Interactive Reporting

IR LINKS Report Wizard

Interactive Reporting
CEELE e ten Choose Report Configuration
Administration

View Saved Reports

Select report grouping o, ordering L display quantities

REPORT TASKS

Group b inal
mﬂome POy (Mo grouping] v
Advanced Reporting S —

Choose Mapping

|

Figure 11

Figure 12 shows the first level of a report where the Group By is set to Sales by QOnarter
and the Order by is set to Q.

2 Sales Results - Microsoft Internet Explorer
Edit

Eile: View Favortes Tools  Help

" Interactive Reporting

wizard =+ Sales Rep by Quarter ShowfHide Frame

REPORT TASKS

Mapping: =
m Home PPINg:  northwind - Dema
Analysis: | Sales Fep v|-[ar ]

Advanced Reporting

Group by: } Sales By Quarter vl- [an v‘

Choose Mapping =
Order by:

22 Print Report
Sales Date 01,/01/2004--31/12/2004

H Save Report

B Export to Excel

R#Ep Name Qti E'::';% P‘r‘i:g Total Costs Total Sales Profit Marg‘;:

REPORT DISPLAY 4 Peacock 1,754 €512 €51.08 £79,134.30 £89,590,40 £10,456.10  11.67%

3 Leverling 1,136 €4656  €52.22 £52,891.20 £59,317.20 £6,426.00  10.83%
% fmpte 8 Callahan 1,010 €362 €016 €32,42.30 £38,543.20 560050 14.53%
: Horiz. Bar (Grouped) 1 Davolio 747 €379 €414 £05,987.10 £30,660,20 £4,673.10  15.24%

7 King 584 €733 €73.50 £42,707.60 £42,923,20 21560  0.50%
: e i (tacked) 2 Fuller 417 €33.06 €364 £13,788.00 £15,778.60 SL400.60  O.7E%
% o Gtacicd %) & Suyama 256 €328 €211 £6,280.80 £8,219,60 €69.20  -0.84%

9 Dodsworth 211 €228 €28.24 £4,820,00 £5,558,60 £L,13BE0  19.11%
[[[ Vert. Bar (Grouped) 5 Buchanan 188 €853 £28.03 £5,363.30 £5,268,80 €94.50  -1.79%
[lL Lt lacked) Total (9) 01 6,303 €42.19 €46.92 €265922.60 €295750.80 €29,837.20 10.09%

2004

[lIE’ Vert. Bar (Stacked %) 3 Leverling 1,161 €42.97  €59.96 €49,890.50 €69,617.50 £€19,727.00  20.34%
z e 4 Peacock 951 €40.79 €497 £38,792.00 £52,277.50 £13,485.50  25.80%

2 Fuller 912 £4061  €56.29 £37,040.00 £51,335,00 £14,205.00  27.85%

1 Davolio 617 €38.73  €50.31 £23,893.70 £31,041,80 £7,148.10  23.03%

7 King 571 €33.37 €48.44 €19,056.20 €27,601.20 £8,605.00 31.11%

[ Suyama 485 €482 €60.50 £20,765.40 £29,341,48 570 20.22% o

Figure 12

The following settings have been used to generate the report displayed in Figure 12.
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® Select Report Type: Standard Report

® Choose Analysis Report Parameters: First Examine is set to SalesRep,
the top Then drilldown into is set to Customer and the final Then drilldown into
is set to Categories.

® Choose Date Ranges: This was set to Last Year.
e Filter Data: All fields in the filter data were set to A/

e Choose Report Configuration: Grup By was set to Sales by Quarter
while Order By was set to Qty.

15
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2. Chart Report

The generation of the chart report is very similar to that of the Standard report with
two variations. The first is an extra page that allows the user to select the type of chart
they wish the data to be displayed as. The second is a minor variation to the Choose
Report Confignration page. There is an extra criterion for selection, the Chart Quantity.

The Choose Chart Format page enables the user to choose the chart format they wish
their data to be displayed in. This page is displayed after the Choose Date Ranges page. As
can be seen in Figure 13, there are 4 options available. The user simply clicks the chart
type they wish to use.

A Report Design - Microsoft Internet Explorer |z”E|E|
address (1w B 5o ar

{ Ele Edt View Favarites Tocls  Help

'd | Logout :cemo i

= |nteractive Reporting el
IR LINKS Report Wizard

Interactive Reporting

User Documentation

—— Choose Chart Format

Administration

View Saved Reports I_I_I_{ () Vertical Chart

Graph your data in a vertical bar graph. This graph alfows you to easily compare data values
wisually

REPORT TASKS ;
2 Horizontal Chart

ﬁ Home Graph your data In a horizontal bar graph. This graph may be better for printing on standatd
paper.
Advanced Reporting ° D PIE chal"t
Choose Maj Create & pie chart to better visualize what data contributes the most to your total resuits
Qi Line Chart

Line charts are good for traching data over a long period of time. Use a line chart to see
how data fluctuates.

£

Figure 13

Figure 14 shows the slightly altered Choose Report Configuration page. Here the user
selects the value they wish the data to reflect in their chosen chart. Again the user
simply clicks on the desired options to make their selection.

%3 Report Design - Mozilla Firefox ‘Z”Elgl

File Edit \Wew Go Bookmarks Tools Help
~
IR LINKS Report Wizard
Interactive Reporting
User Documentation N _ :
i Choose Report Configuration
Administration
View Saved Reports Select report grouping o, ordering @ . display quantities
REPORT TASKS Group by | Sales By Quarter
far e rder by Descipton ]
Advanced Reporting
Choose Mapping Chart Quantity @ Total Sales
2 Qty
O Profit —
O Margin %
A
S5 | &
Dane
Figure 14
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3. Pivot Report

The first page of the wizard for generating Pivot reports differs from all of the other
options. A pivot report allows the user to compare two sets of data against one
another. This differs from a comparison report where the same set of data is
compared over different time periods.

In the Choose Pivot Report Parameters page the user must decide on the layout for the
report, which value shall be displayed along the horizontal for compatison and which
along the vertical. The choices in Figure 15 will result in the generated report that can
be seen in Figure 17.

3 Report Design - Mozilla Firefox |;”E|E|
File Edit view Go Bookmarks Tools Help
-~
IR LINKS Report Wizard
Interactive Reporting
User Documentation .
ST Choose Pivot Report Parameters
Administration
= Choose the parameters upon which yau wish ta repart
View Saved Reports
2 ltem ) Categories ' Sales by
REPORT TASKS Day (v
o Ul 2 Invoice @® Customers
Home - No
EteanceriReporting C* Sales Rep O Supplier  © Detail
Choose Mapping
 Item
) Categories
© Sales by
2 Invoice No.
r Customers
® Sales Rep
' Supplier
O Detail
Then drilldown into = | Categories v| @
[ Baol ] v
& |3
Done

Figure 15

Again the Choose Report Configuration Page differs slightly. As can be seen the user has
the option of select one of three values, or all values to display in the generated report.
The A/ option was chosen in the report generated in Figure 17. Each of these options
has a different colour associated with them to help easily distinguish each value. Once
the report has been generated a different option may be viewed by changing the value
in the Izewing dropdown box.
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A Report Design - Microsoft Internet Explorer

[=1Ed

Fl= Edit Wiew Favorites Tools  Help i address i v | B3 Go 5

IRLINKS Report Wizard

Interactive Reporting

User Documentation

Choose Report Configuration

Select report grouping e, ardering @ and display guantities

Administration

View Saved Reports

Group by o gl %]
REPORT TASKS [P 0| [Mo grouping]
fa e Order by Descrton |

Advanced Repol

Choose Map| Pivot Quantity @ Al

) Total Sales
2 Profit

) Margin %

| £

Figure 16

2l Sales Results - Microsoft Internet Explorer

Flle Edt Wiew Favortes Tools Help

Interactive Reporting

wiizard = Sales Rep v. Customers = Customers v. Sales Rep ShowHide Frame

Mapping:  northwind - Dema

Analysis: | Customers v|-[an w|v[ssesRep v|-[ar B
Group by:

Order by: Dt ¥

Sales Date 01,/01/2005--31/12/2005

Viewing Tolal Sales, frofi, Margin %

f’ Buchanan Callahan Davolio Dedsworth Fuller King Leverling Peacock Suyama Total
5 8 1 9 2 7 3 4 6 ot
dived £€2,684.40 €1,920.00 £4,504.40
afrg  Alfreds €0 <0 £576.40 <0 €0 <0 €644,00 €0 €0 €1,220.40
Futterkiste
21.47% 33.54% 20.51%
#na Trujille €1,028.80 £1,028.80
ANATR  Emparedados ¥ €0 <0 € il €0 Ei] €0 £254.00 en €254.00
helados a 24.60%
. €1,320.00 £1,320.00
ANTOR fntenio Moreno &0 EY & Ed &0 @ ew400 Ey &0 £304.00
aqueria
23.03% 23.03%
€10,333.00 €1,344.00 £11,677.00
ARQUT  Around the Horn €0 €0 €0 €4,154.40 €0 £0 €0 €420.80 €0 €4,375.20
40.21% 31.31% 39.18%
Eerdiund €2,923.20 €5,261.90 €2,508.00 €4,060.00 €1,459.00 £16,221.10
BERGS o gMneE €803.20  €2,455.90 €0 €938.80 € <0 £369.00 £761.50 € €5,328.40
snabbksp
27.48% 46.67% 37.43% 2,07% 52.19% 32.89%
Sl €2,966.00 €1,354.00 £4,320,00
s Densrase € €0 €1 e il €0 il €1 e3man  £L01H0
Delikatessen
22.39% 25.04% 23.22%
o s £1,460.00 £1,460.00
puowe  londelpére et €0 0 €0 0 €0 <0 €0 €0 €230 €236.00
fils
16.16% 16.16% w

Figure 17
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4. Comparison Report

The comparison report is the final report wizard option. This report allows the user to
compare data over two (or four) date ranges. To generate a compatison report the user
follows the same set-up format as the standard report with one difference. After the
finish button has been selected the user is directed to the Choose date-ranges for comparison
page, as can be seen in Figure 18. Here the user is provided with a number of options.
Firstly they may choose to view the data over two date ranges as can be seen in Figure
18. To compare data over four date ranges the user must click on the .Advanced button.
The display will change to that in Figure 19. The third option available to the user is
the dates they wish to view. Some reports may offer more then one type of date, i.e.
invoice dates, sales date and delivery dates. The user can select the dates they wish to
compare on from the dropdown menu on the top right corner of the screen.

‘2l Choose comparison ranges - Microsoft Internet Explorer

File Edit Wiew Favorites Tools  Help

" Interactive Reporting

CHOOSE COMPARISON HELP

Select the date ranges wou wish
to compare.

Choose date-ranges for comparison

E:}'Iege This 'ear vi‘ E:;Ege [Last Year v7| \ T
Start Start Date Type
Sales E= : Sales [
Lompae  pare 001/2005 with  aee 0140142004
End End
Sales | 311202005 = Sales | 31,9z/2004 =
Date Date
¥ Advanced v
Compare
4
Calendar box
Figure 18 link,

Once the date type and the complexity levels have been decided the user must then
enter the desired date ranges. These may be selected from the dropdown list, manually
typed into the date box or selected from the calendar box link. As seen, this report will
generate a compare on YID(Last Yr) versus YTD(This Yr), i.e. year to date last year
versus year to date this year. This will result in the generated report in Figure 20.
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File Edit View

Choose comparison ranges - Microsoft Internet Explorer

Favorites

Interactive Reporting

Tools  Help

CHOOSE COMPARISON HELP

Select the date ranges you wish

to compare.

Date

Start
Sales
Date
End

Sales
Date

Compare

Date

Start
Sales
Date
End

Sales
Date

Compare

Range

Range

Choose date-ranges for comparison

oi/myeons | B

Wity

3112/2004

& Simple a

Last Quarter v

017012005

with

31032005

Haorme | ut | Logout :demo [
Compare
bete
Start - :
Sales 01/01/2005 | E-
Date
End -
Sales | 311212005
Date
gg:.%e This Quarter v
Start K
Sales | 10472005
S R 01/04/2005 |
End ) : B
Sales | 30/062008
Date . g
¥

Figure 19

The following report compares the sales figures from each salesrep from the YTD(last
year) versus YTD(This year), where ‘today’s’ date is 11 April

Eile  Edit Yiew

Mapping:

Analysis:

R#ED Name a

5 Buchanan
8 Callahan

1 Davolio

El Dodsworth
2 Fuller

7 King

3 Leverling
4 Peacock

] Suyama

r-Erand Total (9)

2l Sales Results - Microsoft Internet Explorer

Favorites

Wizard = = Sales Rep Comparison

Qty
787
2,147
2,315
1,140
2,366
1,877
2,476
2,313
826

16,247

Toals  Help

Northind - Dema

[Eombos 8-
Order by:

Sales Date: 01/01,/2005--21/12/2005 v 01/01/2004--31/12/2004

01/01/2005 -- 31/12/2005

Total sales Profit [daton

%o
£42,015.00 £9,020.40 21.47%
£100,726.22 £23,008.42 27.81%
£131,642.26 £36,976.26 28.09%
£34,041.50 £25,625.10 30.49%
£159,911.92 £46,441.52 29.04%
£113,004.10 £32,519.20 25.78%
£164,061.78 £47,154.65 26.76%
#£115,169.90 €31,283.10 27.16%
£28,950.00 £7,532.10 26.02%

€2064,590.78

Qty
1,471
2,843
3,877
955
2,604
2,202
4,436
5,273
1,738

01/01,/2004 — 31/12/2004

Total Sales Profit

€65,190.10 £17,815.40
£119,553.04 £28,800.04
£195,067.16 £47,095.56

£59,155.10 £16,664.20
£140,917.20 £42,431.50
£133,373.28 £26,832.08
€223,577.22 £53,064.42
£275,955.40 £63,961.30

€91,984.00 £21,973.90

ShowjHide Frama

¢ Address

Total Sales

Marg£ Vir Profit ¥ar.
27.35% -£€23,175.10 -€8,795.00
24.00% -€18,826.82 -€791.62
24.14% -€63,424.90 -€10,119.30
28.17% £24,886.40 £5,960.90
28.30% £9,994.72 £4,009.72
20.12% -€20,374.18 £5,687.12
23.73% -€59,515.44 -€5,879.74
22.94%: -€163,765.50 -€32,698.20
23.89% -€63,034.00 -€14,441.80

“€377,234.82
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Generating Advanced Reports

Putting Interactive Reporting to work...

company’s data. It provides a point-and-click means of specifying the sales data
you wish to analyse. The main screen varies with the data-mapping chosen, but
has a consistent structure:

I nteractive Reporting provides a more advance but easy-to-use interface to your
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If there is more then one mapping available to the user the screen displayed in Figure
21 will be displayed after login. To generate an advanced report the user must click the
Adpanced link next to the desired mapping.

B

) Choose mapping - Mozilla Firefox

File

" Interactive Reporting

Edit  Wew Go Bookmarks Tools  Help

About | Change P | Logout :dema

IR LINKS

Choose mapping

Interactive Reporting
User Documentation
Administration Northwind - Demo  Advanced

View Saved Reports

IR Sales Agvaced

CHOOSE MAPPING HELP

Select the mapping you wish to
use, To use other mappings, your
Swskem P.dmini_strator must assign

< | >

1€

Done

Figure 21

If there is only one mapping available to the user then the screen displayed to the user
can be seen in Figure 22. To generate an advanced report the user simply clicks the
Adyanced Reporting link and they will automatically be redirected to the advanced screen.

) Report Design - Mozilla Firefox

File Edit Wiew Go Bookmarks Tools  Help

" Interactive Reporting

About | Change P

IR LINKS Report Wizard
Interactive Reporting
User Documentation
Administration SeIeCt report type
View Saved Reports Iﬂ 0] Standard Report
= Create an analytical report of all powr data. Drill down to specify your data and sort your

REPORT TASKS information as needed.

(@] © Chart
m Home L
Similar to a requiar report but helps you cleanly wisualize your data
Advanced Reporting 28  Pivot Report
-

A pivot report afiows you to compare two differant data sets against one another. This
aliows you ta discover Unique correlations in your data.
L}\_] ' Comparison Report
A comparison report shows differences in your data set over two differcnt petiods of time.
E ' Advanced Reporting
Use the traditional Interactive Reporing interface to generate reports.
Recommended for experienced uaers only
=] O View Saved Reports

Select fram one of your previously-saved reports

Choose Mapping

| £

Cone

Figure 22
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Once the advanced option has been chosen the user is directed to the page displayed
in Figure 23. This page is a culmination of all options available to the user in the
Wizard report-generating tool.

2l Advanced Report Design - Microsoft Internet Explorer
Edit

: File View Favorites Tools Help

" Interactive Reporting

IR LINKS

Interactive Reporting

User Documentation

Filter By
)

fnalyze
By Sales Rep
Foset @

Then By | Customers v| 9

e By | Categories w0

Report variables

REPORT TASKS

Anigeed Syup
Chef &nton's Cajun Seaszoning

Onfering Crder By | Oty v| @

. Group By | Sales By Quarter »| @
gr'ouplng Adva Reporting View [ M by [toram
Choose Mapping -

CAtegories -

Quantity _
of@ata " Date e
. Range
hoose the report variables you
@Isp[zlyet{ wish bon wisw, set appropriate Start [~
filters and click on the desired Sales Date | 0TAL/2004
report-type buttan, End Sales ol
Dot 3141242004
Supplier - nor [ AT ~—_ v >
e o o
[TotalSales »|  [Horz Bar v k‘l{eportﬁ[ters

Generate Reports

Copyright Interactive Reporting 2005

Sj

Figure 23

Report Variables
The report variables are the sales information you wish to analyse. You may specify
(using the drop-down list boxes):

®  _Analyze By — the main variable you wish to examine. In the example above, it
is Sales Reps 1f an analysis is performed the first page of the report will display
the Salks Reps data for the specified time petiod.

®  Then By — the variable by which you wish to perform further analysis. In the
example above the three fields are Sates Rep, Customer & Category. 1f an analysis
report is generated report will display the Saks Reps data for the specified time
petiod. If a particular sales representative is then selected, the customers of
this sales representative are then displayed. If a particular customer is selected
then all the categories used by this customer for the specific salesrep, during
the specified time period are displayed.
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Report Ordering - Order By
This indicates how you wish to sort the results of your report. These are created in the
template section. Choices may consist of the following:

®  Description — sort alphabetically by description

®  Code — sort alphabetically by alphanumeric code

®  _Ayg Price — sort by average price of item (calculated as vo/ume divided by g#y)
® Ay Cost— sort by average cost of item (calculated as COG divided by ¢#y)
®  [olume — sort by sales volume (calculated as guantity multiplied by price)

®  Margin — sort by profit margin (calculated as price less margin)

®  Margin % - sott by profit margin (calculated as margin divided by Revenne, and
expressed as a percentage)

Depending on how your system administrator has configured your system, the above
data may differ.

Report Grouping — Group By

This optional setting indicates how you wish to have the results of your query grouped.
You may either select ‘No grouping’ or specify a particular quantity by which to group.
Overall, the results are identical in both cases, but the latter provides a breakdown
according to the grouping you have specified.

Quantity of Data Displayed - View By
This options lets you chose how much of the data is displayed. It consists of five
values.

e All: This option lets you view all the resulting data from your analysis.

® Top 20: This displays the top 20 values in the resulting report, sorted by the
value in the adjacent box. For example, if you were analysing by customers
and this value was set to Top 20 by Total Sales, then the result displayed would
be the twenty customers with the highest total sales.

® Top 50: This displays the Top 50 values in the resulting report, sorted by the
value in the adjacent box.

®  Bottom 20: This displays the Bottom 20 values in the resulting report, sorted
by the value in the adjacent box.
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® Bottom 50: displays the Bottom 50 values in the resulting report, sorted by the
value in the adjacent box.

Figure 24 shows the report settings for the Top 20 Customers, chosen by their Total
Sales value. The Order By field is set to Code. If an analysis were performed on
Customers with these settings then the 20 Customers with the highest Total Sales
would be chosen and displayed on their customer code value. The result of an analysis
of the settings on Figure 24 can be in Figure 25.
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3 Advanced Report Design - Microsoft Internet Explorer
Edit

File Tools  Help

View  Favorites

Interactive Reporting

IR LINKS

Interactive Reporting

User Documentation

srvyce By °
Theney o
Thengy °

Administration
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ER’S GUIDE
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Al Sales Results - Microsoft Internet Explorer |;||E|[X|
. File Edit Yiew Favorites Tools Help ,'f

Analysis: | Customers v | - | Top20 v| o
Group by:

Order by: | Cust D v | dscending |

View Top by: | Total Sales v|

Sales Date  01/01,/2004--31/12/2004
2 pescription O G| e Gesls sale o M
BER(GS Berglunds snabblkiip 481  €47.87  €60.43  €23,075.50  €29,066.40  €6,040.90  20.78%
BOMAP  Bon app' 486 €38.67  €51.20 £18,791.40  €24,925.40  £6,13370 24.61%
ERMSH Ernst Handel 1,850 £41.51 £54.84  €00,946.40  £106,934.76  €25,986.36  24.30%
FOLIG Folies gourmandes 354 E4B.64  €65.91  £17,220.20  €23,333.80  €6,11360  26.20%
FOLKD Folk och f& HB 468 €45.30  €57.86  €21,201.90  €26,963.00  €5,781.10  21.42%
FRANK Frankenversand 507 €30.50 €41.85  £18,210.00  €24,866.22  £6,656.22  26.77%
HILAS HILARION-Abastos 650 €37.86 €436 €24,677.20  €28,052.36  €3,375.16  12.03%
HUNGO 2:‘:(9;:'5'3"' AlENIght 799 £42.30  €59.97  £33,796.50  €47,918.10 €14,121.60  29.47%
KOENE Kaniglich Essen 419 €38.58  €47.16  £16,166.40  €19,755.80  €3,59240  18.18%
LEHMS Lehmanns Marktstand 471 €443  €61.29  €20,884.00 €28,866.34  €7,982.34  27.65%
MEREP Mére Paillarde 750 £5aEl £60.57  £44,106.70  €52,174.20  €5,067.50  15.46%
QUEEN  Queen Cozinha 527 €32.53 €41.51  £17,141.10  €21,874.50  €4,73340  21.64%
QUICK QUICK-Stop 2,172 £42.47  £59,15  €92,238.60 £128,476.00  €36,237.40  28.21%
RATTC Efgﬂ‘;‘;‘ake Canyon 540 €63.84 €72.81  €34,472.00  €39,317.40 €4,845.40 12.32%
RICSL Richter Supermarkt 409 €41.86  €58.90  £17,121.80  €24,089.60  €6,967.60  28.92%
SAVEA Save-a-lot Markets 2,574 €£32.71 £47.14  £04,185.40 £121,34528  €37,150.88  30.62%
SIMOB Simons bistro 347 €85.83 €100.76  €29,316.20  €34,964.30  €5,143.10  14.72%
YAFFE vaffeljernet 419 €36,85  €4635  £15,433.50  €19,921.00  €3,%81.50  20.50%
WARTH  Wartian Herkku S50 €37.66  €47.86  €20,710.80  €26,212.60  €5,501.80  20.99%
WHITC  White Clover Markets SiE €27.57  €30.62  £14,175.20  €20,525.10  £6,349.90  30.04%

Grand Total (20}

€54.85 €644,328.80 €849,104.86 €204,776.06

Figure 25
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Report Filters
When generating reports, it is often desirable to restrict the data that is analysed to only
a subset of what is available. Perhaps you are only interested in a particular category of
goods, a specific range of dates or even the revenue generated by an individual
member of the sales team. Interactive Reporting’s filter mechanism allows restriction
of data through:

Text-boxes — simply enter the code/title (as approptiate) of the information to
which you wish to restrict your report

Combo-boxes — choose from a drop-down list of the codes/title for each
particular category of information.

Start/end dates — restrict the period over which the teport obtains its
information (in the example in Figure3, we wish to consider only sales made
between January 1%, 2004 and December 31%, 2004). Dates may be indicated
by entering the date in your local format or by clicking on the calendar control.
A number of preset date choices are also included (just choose from the ‘Date
Range’ drop-down: Last Month, This Month, Last Quarter, This Quarter, Last Y ear,
This Year, All, Yesterday)

Not Filter — This filter allows the user to conduct an analysis excluding specific
elements of a category.

Required Field — This filter ensure the user includes this data in the generated
report. A red asterisk will indicate this field, *.

Report Types

Once you have set all the parameters of your report (the vatiable by which you wish to
analyse, the ordering you wish to use and the filters to restrict the data the report will
analyse) you can generate the report you want in an instant. Available report-types are
obtained by clicking on the appropriate button on the bottom of the screen:

Apnalyze’ — a simple one-dimensional report type, which may be grouped,
suitable for producing simple graphs and chatts,

Pivot’ — a two-dimensional report (possibly grouped) which provides a table of
results — using a drop-down list a user may choose to display a number of
quantities such as volume, margin, margin %, quantity or a combined report with
all of the quantities.

‘Chart’ — a one-dimensional chart, containing the desired sales-related quantity
of interest, for example guantity, volume, margin, margin %, in the form of a
horizontal /vertical bat-chatt, pie-chatt or a line graph. Chart formats can be
selected from a drop-down list. In the case where one chooses to group by a
certain variable, one obtains a grouped or stacked chart.
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®  ‘Compare’— allows a user to compare sales data across differing time-periods.

Hide / Reset Link
The Hide / Reset link, shown in Figure 26, allows the user to hide the Flter By fields if
they are not in use.

Help Icon

The Help Ieon, @, shown below in Figure 26 as the question mark in the blue circle,
allows the user to gain further information about a feature. When the icon is clicked a
popup window will appear with additional information and possible examples.

Required Field Ilcon

The Required Field Icon, shown below in Figure 26 as the *, indicates that this field zust
have a value for a report to be generated. If an attempt is made to generate a report
with this field empty then an error message will appear on the screen.

Not Filter

The Not Filter, shown in Figure 26, allows the user to conduct an analysis excluding
specific elements of a category. Below we can see that the Saks Rep Noz box in Figure
26 has been ticked. When an analysis, pivot, chart or compare is then performed the
resulting data will exclude data only relevant to the sales rep Buchanan.

A Advanced Report Design - Microsoft I... [« [

File Edit Yew Favorites Tools Help ,'"’

Hide/Reset ﬂfljt:r Bl 2%

_>
Feature s 7 ]

Item - EE:IHQ W 4—4— Select Icons
nor[] Anizeed Syrup
Chef Anton's Cajun Seazoning v
Categories
Required Field war [ [Beverage:s W &°
\_._—I
Icon EE— |
Invoice r
ND. 10425: ]
Customers | Al 3 | r"
-wor [

Levering A

Peacock
Salez Kep Buchanan ;-)
Not Filter ———p - WNOT Supama
King bt
' b
< »
Figure 26
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Search Icon

The Search or Select Icon (represented by the magnifying glass in Figure 26) allows the
user to select specific fields from the filter categories. This is especially useful if a filter
has a large quantity of values or if the user wishes to select more then one value from a
multi-select combo-box.

After clicking on the Saks Rep select icon the following window appears. Saks Rep is a
multi-select combo box so more then one salesrep may be selected at a time. To select
Callahan, Fuller and King simply press and hold down the C#7 key while clicking on
each name with the left mouse button on the Searvh Result box. Then click on the Select
Individual Result Button (second arrow button from the top in Figure 7). You will then
see the three names appear in the Sesction box.

The Search field uses ‘wild card selection’ as its search method. This means that if the
user typed the letter ‘c’ in the search field the names returned in the left-hand column
would be “Buchanan, Callahan & Peacock”, as all these names contain the letter ‘c’. If
the case-sensitive box had been ticked then only “Buchanan and Peacock” would have
appeared in the left-hand column.

The Show A/l button is used after searched to display all search criteria in the left-hand
column.

) Search by Sales Rep - Mozilla Firefox |Z||E|r5__(|
.S

" Interactive Reporting

Seach ] Showal

Lase-sars e

Selection
W

Daviic [ — Select All Results

Fuller 3 .

L Select Individual Resul|
Peacock Remove Individual
Buchanan T

Suyama Result A
King i

Callahan

o — Remove All Results

Cancs v

Done

Figure 27

Range Selection

Interactive Reporting now supports Ranged Selection in text box filter fields such as the
Tnvoice field seen in Figure 28. The character ““ : 7 is used as the range indicator. Please
note that the date range is inclusive, ie. —5:3 is all records including —5 and 3.

Examples:




View Top 20/50

INTERACTIVE REPORTING USER’S GUIDE

® 53 (from -5 to 3 inclusive)

® 5 (everything less than or equal to 5)

® 8: (everything greater than or equal to 8).
.

E:G This also works in a case-insensitive fashion for characters - e.g. E:G will
select B, F and G)

illa Firefox

Jools  Help

syzety (oo w]© =
Thensy [some %] @ rom ©

Then By | Categories ~| @ ~
Chai = =
Chang — ,)

| >

Ttem -mor ] b
o hizeed Syprup
Order By I@l @ ‘Chef Anton's Cajun Seazoning Nl

Goup By [Nogosm¥] @ .
| @ Categories oy ¥ [Beverzges v [0
| R

view [ Top 20w | by | Total Sales v _ ‘/—- Ranged Items
Invoice No. | 1040010500 3

|

Figure 28

Top 20/50 Selection

Another method to view a selection of data is to use the 7w drop down selection as
seen in Figure 28. The associate By field is the value upon which the Top/Bottom
20/50 is chosen on. This dropdown menu contains five options,

® All- to select all the data

® Top 20 - to select the top 20 results

® Top 50 - to select the top 50 result

®  Bottom 20 - to select the bottom 20 results
® Bottom 50 - to select the bottom 50 result.
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Standard report

To generate the following report using the Northwind Traders database proceed as
follows. On the home page click on the select icon next to the ‘Suppliers’ and set it to
Pavolova, Ltd. In the Report Variable section set the Analze By field to ‘Sales by
Quarter’, the first Then By field to ‘Sales Rep’ and the second Then By field to
‘Categories’. Set the dates to those in the report below. Then click on the Analyze
button. This will generate the following report.

E9(=1e)

) sales Results - Mozilla Firefox

File Edit WVew Go Bookmarks Tools Help

; ~
REPORT TASKS ShowfHide Frame =%

ﬁ Home

Advanced Reporting

Home = Quarter

Mapping: Morthwind - Dermo

| Sales By Quarter » |- [ Top20 1w

Group by:

Order by: | Quarter w || Bscending |

view Top by: | Total Sales +

Analysis:

Choose Mapping

‘éﬂ Print Report

[ Save Report

@__j e 1o Extal Sales Date  01/01/2004--31/12/2004
- Supplier Pavlova, Ltd, (7}
\_E Compare
REPORT DISPLAY Quarter & Oty Ao crg elotal total Profit LAt

% o Q1 2004 s01 £38.04 47,15  £19,056.50  £23,637.00 £4,580.20 19,38%
Q2 2004 329 £40.95 61,26 £13,483.20  £20,153.20 €6,670.00 33.10%

é Horiz. Bar Q3 2004 489 £46.88 €70.53  €22,922.60  £34,489.90 €11,567.30 33.54%
Q4 2004 663 £40.55 61,92 €26,886.60  £41,049.90 £14,163.30

34.50%

I-I-Il Vert. Bar
@ rie

lﬁ Line

€82,349.20

< E

£119,330.00 €36,980.80

Figure 29

£J Sales Results - Mozilla Firefox
Edit Eookmarks

File: Yiew GO

Interactive Reporting

Tools  Help

About | Change P ord | Logout :dema

Show/Hide Frame

Hore =+ Quarker

W Mot thwind - Demo

Analysis:

| Sales By Quarter (v | i | Top 20 » |
Group by:

Order by: | Cluarter k' || Azcending (v |
View Top by:

Sales Date 01/01/2004--31/12/2004
Pavlova, Lid. {7}

Supplier

Quarter a Oty Awg Cost Avg Price Total Costs Total Sales Profit Margin %o

01 2004 501 £38.04 £47.18 £19,056.80 £23,637.00  £4,580.20 19.35%

02 2004 329 40,98 261,26 £13,483.20 £20,153,.20  £6,670,00 33,10%

03 2004 489 £46.55 £70.53 €22,922.60 £34,489.90 £11,567.30 3354%

04 2004 663 £40.55 £61.02 £26,886.60 £41,049.90 £14,163.30 34.50%
_ €41.55  €60.71  €82,3149.70 €119,330.00 £36,980.

iguge 3

Calculated quantities
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The report generated in Figure 29 may be simplified for viewing by clicking on the
Show/ Hide Frame Link. This removes the panel to the left of the screen resulting in the
page displayed in Figure 30. The panel for a standard analysis report can be seen below
in Figure 31.

t}}

File Edit ew Fawori

—  Returns user to the Select Report Type’ page
Advanced Reporting ——  Returns the user to the Advanced Reporting Page
Choose Mapping ——  Returns the user to the Choose Mapping page

—— Enables the user to Print the current page of the report
[ save Report — Allows the user to save the report

& Export to Excel —— Enables the user to view the report in Excel

——  Regenerates the report as a compare report.

REPORT DISPLAY

——  View Data in Table format.

——  View Data in Horizontal Bar Chart format.

View Data in Vertical Bar Chart format.
| View Data in Pie Chart format.

——  View Data in Line format.

Figure 31
Generated Results
When a report is generated, a number of quantities of interest are calculated, see
bottom of Figure 29 and Figure 30. These quantities may include:
® (O — the quantity sold

® _Ayg Cost— the average cost of goods
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® Ao Price — the average price of goods

®  Total Cost— the total cost of goods

o Total Sales — the total cost of sales

®  Profit— the profit margin

®  Margin % - the percentage profit margin

Depending on the information available (which is constrained both by the original
source of data and by what has been made available by your system administrator), not
all of these quantities may appear. Specifically, if cos7 is not available, then average cost,
Total Cost, Margin and Margin % cannot be calculated. Charts of the results may be
obtained by choosing from the ‘Chart’ dropdown (described later).

Breadcrumbs

Breadcrumbs appear at the top of every page of a generated report. They indicated the
step taken by a user to reach the current page/level of the report. To return to an eatly
page the user simply clicks on the relevant section of the breadcrumb link. The start of
every breadcrumb is Homze and this may be used to quickly access the Advanced setup

page.

Export to Excel

If you wish to work with the above data outside of Interactive Reporting, the table of
results generated can be quickly exported to Microsoft Excel by clicking on the “To
Excel’ link.

Printing

To print a report click on the Print Report link in the Report Tasks frame. This will open
a new browser with the report; no frames are displayed in this browser. The printer
options will also appear
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Saved Reports

The report may be saved by clicking on Save Report on the task bar. Clicking Save Report
will persist the report. This allows the user to automatically recreate the circumstances
that generated the specific report, saving setup time.

¥ Save Report - Mozilla Firefox
Bookmarks

File

" Interactive Reporting

Edit  Wiew Go Tools  Help

=3

EDIT/SAYE REPORT

Save Report

Enter a kitle For the repart, IF vou
wish ko email the report, check the
box and enter & walid email
address and choose the report
format.

Report Title Quarerly Sales By Rep @

Schedule
w
E-mail

E-mail address | jbloggs@acmesales.com
Format HTML ® Excel O

Cancel

Figure 32

When saving, one must specify a title for the report. Note that the date range type
effects the data displayed when a report name is clicked. If the report was saved with
an absolute (explicit/customised) date, e.g. 31/12/04, then the report will always show
the data for that date range. If however the report is saved with a template date such as
‘yesterday’, every time the saved report is access the data is updated to reflect
yesterdays data.

To view saved reports the user must click on the 17w Saved Reports section that is
visible in the IR Links task box on the left frame. This will direct the user to the Saved
Reports page as seen in Figure 33. Here it is see the list of saved reports available to the
user. Clicking on the report name generates the associated report. The report Top
Selling Reps has a tick under the Email heading indicating that this report is emailed to
the user on a scheduled basis. To edit the title, or to add/remove emailing options the
user simply clicks on the pencil icon under the edit heading. This will direct the user to
the screen displayed in Figure 32.
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S=1ES

2 Saved Reports - Microsoft Internet Explorer

File Edit ‘jew Favorites Tools Help Address :"
i i About | Logout dermo [
Interactlve Reportlng bout | Logout :dema
REPORT TASKS Saved R epgr‘ts
ﬁ Home
Report Name Edit Email Delete
Advanced Reporting
Choose Mapping Top Selling Reps F « .
Sales By Rep Pie Chart F .4
Pt ERE ERLITSIHECE Chart of Sales by Rep vs Quater F Y
Click an t.he title of & re!:uort ko Chart of Sales by Month with Rep - 4
execute it You may edit or L
remove reporks by clicking on the Rep vs Category Sales - oy
appropriake ican, kg )
Most Profitable Items r A
Highest Margin Customers F p
Maost Profitable Customers F H
Sales by Day : Chart F K
Customer Comparison Report r Py
Sales Rep Comparison Chart F | 4
supplier Analysis F Y
Where Am I Losing Money F K
Sales By Month F .4
)

Figure 33

It is possible to have the report e-mailed on a scheduled basis (via the Server tool), by
selecting ‘E-mail report’ and entering a valid e-mail address. To send the report to
multiple recipients simply separate email address by a comma. The system
administrator will set the frequency of these emails, normally once a day. E.g. if the
user saves a report with the date range set to yesterday then they will receive an update
report of the previous days data every morning. Reports that are saved as reports will
have a tick under the Email heading in the 7ew Saved Reports section. This section is
visible in the IR Links task box on the left frame.

Please note that the System Administrator must have enabled the IR emailer for this to
work. Please see the Administrator Manual in the System Settings section for email
setup.

Report Display
The report display options in Figure 31 allow the user to view the data in different

formats. For example, users may find it easier to view trends by opting to view the data
as a Vertical Bar Chart.
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Compare
The sales data displayed in the report may be compared with data from a different date
range by clicking on the ‘Compare’ link (described later).

Drill Downs

With any report that has been generated, obtaining a report at the next level of
indicated granularity is simply a matter of clicking on the relevant link in the report
table. This process maybe repeated until the greatest level of granularity has been
attained.

In our Northwind - Demo example, when specifying the analysis to be performed, we
indicated that we wished to first analyse ‘Sales by Quarter’ and then analyse by ‘Sales
Rep’. To examine the sales for a particular quarter, we simply click on the appropriate
link in the table shown in Figure 30. For example, we may examine sales for the most
profitable quarter (in terms of highest percentage margin it is the second quarter of
2004) by clicking on the ‘Q2 2004’ link (we are, of course, still restricting ourselves to
those sales supplied by Pavlova I.td). This will take us to an analysis of Q2, 2004 by
‘Sales Rep’ as can be seen in Figure 34.

) Sales Results - Mozilla Firefox

B[=1E

File Edit Wiew Go  Bookmarks  Tools  Help
t | Change Password | Logout :dermo _
ShowHide Frame
Home = Quatter =+ Sales Rep =+ Sales Rep
Mapping: Morthwind - Demao
Analysis: | Sales Rep v - a1 v |
Group by: |[N|:| arauping) V|
Order by: | Total Costs v || Descending v |
Sales Date 01,/04/2004--30,/06,/2004
Supplier Paviova, Ltd. {7)
o5 | name [l [ 208 [ e ol [ | gy |
2 Fuller g9 £42,72 €60.21 €3,801.80 £€5,3558.60 €1,556.80  29,05%
4 Peacock g6 €30.26 £42.92 €2,602.00 £3,691.00 £1,089.00 29.50%
7 King 51 £48.00 £75.00 €£2,445.00 £3,975.00 £€1,530.00  35.46%
3 Leverling 58 #4070 €64.12 £2,360.40 £3,715.80 £€1,355.40  36,53% B
9 Dodsworth 39 £50.5¢ €£73.85 €1,971.00 £2,530,00  £909.00  31,56%
5 Buchanan 6 £50.00 £€57.50 £300.00 £526.80  €226.80  43.05%
£61.26€13,483.20€20,153.20 €6,670.00 : s

Figure 34

36



INTERACTIVE REPORTING USER’S GUIDE

We see that the start- and end-dates of the analysis have adjusted themselves to select
the second quarter of 2004 and that the report lists the sales figures of each of the sales
representatives by decreasing total cost. As in the previous report, various quantities
are calculated (i.e. average cost, average price, Total Sales, Profit, margin, percentage
margin) and column totals are provided.

The third variable by which we specified we wished to analyse was ‘Categoties’. To
view the categories sold by a particular salesperson in Q2 of 2004 (and supplied by
Pavlova Ltd), simply click on the appropriate link.

In our example, clicking on the salesperson with the highest total cost (in this case
Fuller) shows that his/her total costs where obtained from the sale of seafood and
confections:

¥ Sales Resulis - Mozilla Firefox

Edit  Yiew Go Bookmarks Tools  Help

File

" Interactive Reporting

>

about | Change vord | Logout :dermo

ShowefHide Frame

Harne = Quatter =+ Sales Rep =+ Sales Rep =+ Categories

Mapping: MNorthwind - Derno

Analysis: | Categories v |- | Al v |
Group by: | Mogouping) |

Order by: | Total Casts || Descending % |
Sales Date 01,04/2004--30,/06/2004

Sales Rep Fuller ()

Supplier Pavlova, Ltd. (7}

e Avg Avg Total Total Margin
Category  Description Qty Cost b Ileaeese Sales Profit i
g Seafood 25 €85.00 €125.00 €2,125.00 €3,125.00 €1,00000  32.00%

3 Confections 64 €26,20 €34.90 €1,670.80 €2,233.60  €5590.80  24.93%

89 £42.72 £€60.21 £€3,801.80 €5,358.60 €1,556.80 29.05%:

Figure 35

We may examine the details of Fuller’s sales further by clicking on the appropriate link.
If we click on ‘Confections’ — the category of sales supplied by Pavlova Ltd over the
specified period, we can obtain the line-details from the relevant invoices:
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%) Sales Resulis - Mozilla Firefox

B(=1[Ed

File

" Interactive Reporting

Edit Miew Go  Bookmarks  Tools  Help

3

Abaout | Change rd | Logout :dema

Show/Hide Frame

Horme = Quarker =+ Salas Rep =+ Sales Rep = Categoties =+ Inwoice No. Detail

Mapping: MNorthwind - Demo

Analysis: | Detail v |- Al

Group by:

Order by: | Total Costs | || Descending v|

Categories Confections (3)

Sales Date 01,/04/2004--30,/06/2004
Sales Rep  Fuller (23

Supplier  Pavlova, Ltd. (7)

Invoice Avg Avg Total Total Margin
No. Fdles LT | I Cost Price Costs w Sales Bl L
10515 Z3/04/2004 16 50 £26.20 £34,90 £1,310,00 £1,745.00 £435.00 24.93%
10553 30/05/2004 16 14 €26.20 £34.90 £366.50 £453.60 €121.80 24.93%:

€34.90 £€1,676.80 €2,233.60 €556.80  24.93% 3

Figure 36

We see that Fullet’s confections sales for Q2, 2004, supplied by Pavlova Ltd consisted
of two batches, from invoice 10515 and invoice 10553.

The greatest level of granularity that can be obtained in a report is the individual entries

on a particular invoice - one can always ‘drill-down’ through a series of reports to this
level of detail.

To return to a previous report of to the main Interactive Reporting screen, simply click
on your browser’s back button, the Home link at the top of the page or the Advanced
Reporting on the task bar.

38



INTERACTIVE REPORTING USER’S GUIDE

Simple reports with grouping

Using the dropdown on the main screen or indeed when looking at a particular
analysis report, one can choose to group the results following a particular
categorization. As an example, taking the report produced in Figure 30 and grouping
by ‘Categories’ on the “‘Sales by Quarter’ report gives us:

%) Sales Results - Mozilla Firefox IZ||E|FX|
File Edit WView Go Bookmarks Tools Help

ShowifHide Frame
Home = Quarter =+ Quarter by Categories T

Mapping: Morthwind - Derno

Analysis: | Sales By Quarter v |- | Top 20 w |
Group by: | Categaries v | 5 | Al v !
Order by: | Quarter w || Ascending v |

|
Sales Date  01/01/2004--31/12/2004
Supplier Pavlava, Lid. (7)

Quarter a Oty Awg Cost Awg Price Total Costs Total Sales Profit  Margin %
01 2004 105 £21.00 £24.00 £2,205,00 £2,520.00 £315.00 12.50%
02 2004 27 £21.00 £30.00 £567.00 £510.00 £243.00 30.00%
03 2004 a0 £21.00 £30.00 £1,590.00 £2,700.00 £510.00 30.00%
04 2004 191 £21.00 £30.00 £4,011.00 £5,730.00 £1,719.00 30.00%
Total {(4) Beverages - 413 €21.00 €28.47 €8,673.00 €11,760.00 €3,087.00 26.25%
01 2004 100 £50.00 £70.20 £5,000,00 £7,020.00 £2,020,00 28,77
0z 2004 3] £50.00 £57.80 £300.00 £526.50 £226.80 43.05%
03 2004 24 £50.00 £57.80 £1,200.00 £2,107.20 £907.20 43.05%
04 2004 59 £50.00 £57.60 £2,950,00 £5,180.20 £2,230.20 43.05%
Total {4) fondiments -2 180 €50.00 €78.49 €0,450.00 €14,834.20 €5,384.20 36.30%
01 2004 159 £26.20 £27.80 £4,165.50 £4, 420,20 £254.40 0.76%
02 2004 146 £26.20 £34.90 £3,825.20 £5,095.40 £1,270.20 24.93%
03 2004 123 £26.20 £34.90 £3,222.60 £4,292.70 £1,070.10 24.953%
04 2004 143 £26.20 £34.90 £3,746.60 £4,990.70 £1,244.10 24.93%

Total (4) Fonfections -3 571 €26.20 €32.92 €14,960.20 <€18,799.00 €3,838.80 20.42% -

Done

Figure 37

We can see that a grouped report produces subtotals of the quantities of interest for
each of the categories of goods. Also, a grand total of these quantities are given at the
bottom of the report.

One may change the grouping variable or revert to the simpler analysis given earlier by
selecting as appropriate from the ‘Group by’ dropdown.

Pivot Reports

Using the Northwind Traders database, with variables and filters specified below (see
Figure 30 to recreate.), clicking on ‘Pivot’ instead of ‘Analyze’ generates the following
report:
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*J sales Resulis - Mozilla Firefox

Eile Edit yiew Go Bookmarks JTools Help

" Interactive Reporting

REPORT TASKS

m Home

Advanced Reporting

Home = Quarter v. Sales Rep

Mapping: Morthwind - Dermo
Analysis: | Sales By Quater - | Top20 » | K| Sales Rep |- [an -

Choose Mapj

i Group by: Mo grouping) v

Order by:
View Top by: | TotalSales w

Sales Date  01/01/2004--31/12/2004
Supplier Pavlova, Ltd. (7}

Viewing Totaf Sales, Frofit, Margi %

=1 Print Report
[ save Report

@ Export to Excel

REPORT DISPLAY

% Table

f’ Buchanan Callahan Davalio Dodsworth Fuller King Leverling Peacock

; Horiz. Bar {Grouped) 3 8 1 9 2 T 3 4
€4,851.00 €1,573.00 €3,397.80 €12,870.0

|z Horiz. Bar (Stackea) e e £1,249.00  £131.00 = €0 €0 eonzmn £2,142.0

= 27.81% 2.33% 26.60% 16,64
<= Horiz. Bar {Stacked °

F Horiz. Bar (Stacked %) £526.80 €2,880.00 €5,358.60 €3,978.00 €32,718.80 €3,691.0
e terauiadi ggﬂ 4 226,80 £0 €0  £909.00 €1,55680 €£1,530.00 £1,358.40  £1,089.C
]“_ i ; 43.05% 31.56% 20.05% 38.46% 36.53% 29,500
j] vert. Bar (Stacked) €7,800.00 €2,107.20 €4,638.00 €7,444.70 €2,200.00 €500.00 £€9,800.0
ggm £3,000.00 €007.20  €1,179.00 €0 £2526.10  €680.00  £160.00  £3,115.0

|l vert. Bar (stacked %) 38.46% 43,05% 25.42% F2.03% 30.91% 32.00% 3.7
n €2,629.50 €12,881.50 €9,656.00 €3,000.00 £€2,714.70 €2,798.00 £€6,580.0

lé LIS 33.:4 €940.50  £4,159.50 £€3,4938.00 €960.00 £€941,10 €0 £804.00  £2,520.0

F2.29% 36.23% 32.00% 34.67% 28.73% 38,30

|

~
| %

Figure 38

*J sales Resulis - Mozilla Firefox

" Interactive Reporting

Show/Hide Frame
Home = Quarter ¥. Sales Rep
Mapping: Morthwind - Demo
Analysis: | SalesBy Quater v |- [ Top20 | v Sales Rep v -lar =
Group by:
order by:
View Top by:

Sales Date  01/01/2004--31/12/2004
Supplier Pavlova, Lid. (7)

viewing Toial 58jes, Profit, Margin %

{; Buchanan Callahan Davaolia Dodsworth Fuller King Leverling Peacock Supama Tatal
5 8 1 9 2 7 3 4 6 oLe
€4,851.00 €1,573.00 €3,397.80 €12,870.00 €945.20 #€23,637.00

012004 €0 €1,399.00 £131.00 €0 €0 €0 €003.80  £2,142.00  £54.40 €4580.20
27.81% 8.33% 26.60% 16.64%  S5.76% 19.38%

€526.80 €2,880.00 €5,358.60 €3,078.00 €3,718.80 €3,691.00 £20,153.20

Qz 2004 €226,90 €0 €0 €909.00  £1,596.80 £€1,530.00  £€1,358.40 £1,089.00 €0 =6,670.00
43.05% 31.56% 29.05% 38.46% 36.53% 29.50% 33.10%

€7,800.00 €2,107.20 €4,638.00 €7,444.70 €2,20000 €500.00 €9,800.00 £34,489,90

Q32004  £3,000.00 €907.20  €1,179.00 €0 €2,526.10 €680.00 £€160.00  £3,115.00 €0 £11,567.30
3B.46% 43.05% 25.42% 33.93% 30.91% 32.00% 3L.79% 33.54%

€2,620.50 €12,881.50 €9,656.00 €3,000.00 €2,714.70 €2,798.00 €6,580.00 €790.20 €41,049.90

Q4 2004 £€940,50 €4,159.50  £€3,498.00 960,00 £€941.10 <0 £804,00 €2,520,00 £340.20 £14,163.30

35.77% 32.29% 36.23% 32.00% 2467 % 28,735 38.20%  43.05% 34.50%

Done

Figure 39
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As the Sales Rep continues to extend to the right side of the page, clicking on the Hide
Frame options allows the data to be viewed more easily as can be seen in Figure 38.

When performing a pivot-report, the first variable specified for the analysis (through
the ‘Analyze By’ drop-down of the main screen) specifies the rows of the report and
the second variable specified for the analysis (specified using the first “Then By’ drop-
down) specifies the columns of the report.

In our Northwind Traders example, we chose to ‘Analyse By Saks by Quarter and
‘Then By’ Saks Rep. The resulting report then has Sales by Quarter listed along its rows
and Sales Rep. listed along its columns. The figures presented in the body of the table
are thus the #otal sales, profit and margin % of each salesperson per quarter (filtered, of
course, to examine sales between January 1%, 2004 and December 31%, 2004 which
were supplied by Pavlova Ltd).

The rows and columns may be switched by clicking on the ‘Switch’ icon in the top left
cell of the table.

From a pivot report, one may zoom-in to a greater level of detail in three different
ways. You may click on a:

®  Row heading — this will produce a simple report which has been filtered to only
include data from the row you have clicked-through

®  Column heading - this will produce a simple report which has been filtered to
only include data from the column you have clicked-through

®  Sales fignre — this will produce a simple report which is filtered to include only
those sales which contribute to this particular figure for sales volume (i.c.
filtered to include data from both the relevant row and column)

In our Northwind Traders example, clicking on the ‘Q2 2004’ row heading produces a
report that is filtered to include only the relevant dates:
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) Sales Results - Mozilla Firefox

File Edit \iew Go

Bookmarks  Tools

o

Ahout | Change Password | Logout demo B

a1

ShowfHide Frame

Home =+ GQuarter v, Sales Rep = Sales Rep

Mapping: Morthwind - Dermo

Analysis: | Sales Rep w|-[an
Group by: [No grouping] v
Order by: | Mame v | | Ascending [ |

Sales Date 01/04/2004--30,/06,/2004
Supplier Pavlova, Ltd, (7)

Rep# Name a Qty AvgCost  AvgPrice  Total Costs  Total Sales Profit  Margin %

5 Buchanan G €50.00 57,60 €300.00 026,60  €226.80 43.05%

2 Dodsworth 339 €50.54 €73.85 €1,971.00 €2,500.00  €909.00 31.56%

z Fuller a3 €42.72 60,21 €3,801.80 £5,355.60 €1,556.60 29.05%

7 King 51 48,00 €75.00 £2,448.00 £€3,975.00 €1,530.00 38.46%

3 Leverling 55 40,70 €64.12 £2,360.40 £€3,718.80 €1,355.40 36.53% 0
4

Peacock 5 £30.26 242,92 £2,602.00 £3,691.00 £1,089.00 29,50%
€13,483.20 _ €20,153.20 €6,670.00 109 0%

Figure 40
Clicking on the TLeverling’ column heading (3) in the pivot report (Figure 38) produces

a report, which is filtered to include only those sales that were made by Leverling (and,
of course, supplied by Pavlova Ltd):

£ Sales Results - Mozilla Firefox

Tools  Help

Eile

" Interactive Reporting

Edit  wiew Go  Bookmarks

About | Change P

rd | Logout demo

ShowfHide Frame

Home =+ Quarter v, Sales Rep = Quarker

Mapping: Mortwind - Demo

Analysis: | Sales By Quarter |— | All 2l
Group by: [NWM

Order by: | Quarter v | | Agcending (v |
Sales Date 01,/01/2004--31,/12/2004

Sales Rep Leverling (3)

Supplier Pavlova, Lid, {7

Quarkter a Oty Awg Cost Avg Price Total Costs Total Sales Profit Margin %o

01 2004 55 £45.35 £61.78 £2,494.00 £3,397.80 £903.80 26.60%
0z 2004 55 £40.70 £64.12 £2,360.40 £3,718.80 £1,355.40 36.53%
03 2004 4 £35.00 £125.00 £340.00 £500.00 £160.00 32.00%
04 2004 =l £22.16 £31.09 £1,994.00 £2,795.00 £504.00 28.73%

€10,414.60 €3,226.20 ) “w

Done

Figure 41
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Clicking on the sales figure of $12,881.50 in the pivot report (Callahan’s sales for the
fourth quarter of 2004 in Figure 38) shows how Interactive Reporting arrived at this
figure for sales volume:

) Sales Results - Mozilla Firefox

Edit Bookmarks

View G0 Tools  Help

File

ut | Change

Show/Hide Frame

Home =+ Quarker v, Sales Rep = Categories

Mapping: MNorthwind - Demo

Analysis: | Categories |- | Al w |
Order by: | Description v || bscending v |
Sales Date 01/10,/2004--31/12/2004

Sales Rep Callahan (&)

Supplier  Pavlova, Lid, {7)

Caotegory  Rescription  qry g T8 O Gales P T

1 Eeverages S0 £21.00 £30.00 £1,050,00 £1,500,00  £480.00 30,009

3 Confections g5 £26.20 €34.90 €2,227.00 £2,966.50  €739.50 24.93% —
<] Meat,/Poultry a5 £448.00 €78.00 £2,640.00 £4,290.00 €1,650.00 38.46%

5] Seafood 33 £85.00 £125.00 £2,505.00 £4,125.00 €1,320.00 32.00%

€39.11 €12,881.50 £4,159.50 i

Figure 42

As before, you may click through the relevant links to obtain reports of increasing
granularity, ending with individual invoice details.

Reports may also, by clicking on the appropriate task bar links, be saved, exported to
Excel or charted.
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Pivot Task Frame

The Report Display section of the Pivot Task frame differs from the .Analyze task frame
in that there are a number of extra display options available. Data may be charted and
displayed in both stacked and group format.

*J Sales Results - M... |:||E|
File Edit Wew Go  Bookmarks

(5|

REPORT TASKS

ﬁ Home

Advanced Reporting
Choose Mapping

__a Print Report
[ Save Report

@J Export to Excel

REPORT DISPLAY

% Tabla

; Horiz. Bar (Grouped)

: Horiz. Bar (Stacked)

% Horiz. Bar (Stacked %)

M Vert. Bar {Grouped)
" Vert. Bar (Stacked)

"% Vert. Bar (Stacked %)

Z Line

[ %

4 |

Done

| ™

Figure 43
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Pivot reports with grouping

As with simple reports, pivot reports may be grouped according to a certain criteria — it
is simply a matter of specifying a variable by which to group in the drop-down (this
currently cannot be performed directly from the main screen — you must first click the
‘Pivot’ button on the main screen and then change the grouping using the ‘Group by’
dropdown). An example report is a pivot of Quarterly Sales against Sales Rep.,
grouped by Customer (restricting ourselves to those goods supplied by Pavlova Ltd):

File Edit Wiew Go Bookmarks Tools  Help

Home =+Quarter v. Sales Rep by Customers L’

Mapping: Morthwind - Dema

Analysis: Sales By Quarter % |- | Top 20 vi ¥| Seles Rep |- | &l |
Group by: | Customers |- | A v
Order by: [Quatter Ascenc_hr_v__g__‘_f__!

View Top by: | T

Sales Date  01/01/2004--31/12/2004
Supplier Pavlova, Lid, (7)

viewing LA | Total Sales, froft, Margin %
4.; Buchanan Callahan Davolic Dodsworth Fuller King Leverling Peacock Suyama Total
5 8 1 9 2 7 3 4 6 ota
€1,756.00 £1,756.00
04 2004 €0 €0 €0 €0 €0 €0 €0 £756.00 €0 €736.00
43.05% 43.05%
T —_— €0.00 €0.00 €0.00 €0.00 €0.00 €0.00 €0.00 €1,756.00 €0.00 €1,756.00
[ e
Futcerbiste - ALAET) €0.00 €0.00 €0.00 €0.00 €0.00 €0.00 €0.00 €756.00 €0.00 €756.00
43.05% 43.05%
€1,404.00 £1,404.00
02 2004 £0 €0 €0 €0 €0 £540.00 €0 €0 €0 £340.00
38.46% 38.46%
Fotal fAntonio €0.00 €0.00 €0.00 €0.00 €0.00 €1,404.00 €0.00 €0.00 €0.00 €1,404.00
Moreno Tagueria - €0.00 €0.00 €0.00 €0.00 €0.00 €540.00 €0.00 €0.00 €0.00 €540.00
ANTON} 38.46% 38.46%
€600.00 £600.00
Q1 2004 €0 €0 £75.00 €0 €0 €0 €0 €0 €0 €75.00
12.50% 12.50%
€840.00 £640.00
Q4 2004 £ €0 €0 €0 €0 €0 €0 €252.00 €0 €252.00
30.00% 30.00%
T €0.00 €0.00 €600.00 €0.00 €0.00 €0.00 €0.00 €840.00 €0.00 €1,440.00
L Ha'r Bl €0.00 €0.00  €75.00 €0.00 €0.00 €0.00 €0.00 €252.00 €0.00 €327.00
w0 - ARGET}
12.50% 30.00% 22.71% ™
Done
Figure 44

As before, one can click on a particular value to see how it was calculated. Also,
clicking on a row heading will produce a simple report upon the row’s information
(within the specified group) and clicking on a column heading will produce grouped
report restricted to just that column (in the above case, effectively filtering by the
chosen sales rep.).
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Charts - Simple Reports

One of Interactive Reporting’s most powerful features is its ability to provide
interactive charts of data. When performing straightforward 1-D analyses (as
described earlier), one may zoom-in to the next level of detail by clicking on a link.
This unique feature is also available through charts.

Using the Northwind Traders database, with variables and filters specified in Figure
30, clicking on ‘Chart’ generates the following horizontal bar-chart of sales volume:

% Sales Results - Mozilla Firefox |Z|E\ E|
File Edit Wiew Go Bookmarks Tools  Help

REPORT TASKS Show/Hide Frame
Home = Quarter =+ Quarter

ﬁ Home Mapping: Northwind - Derno

Advanced Reporting Analysis: | Sales By Quarter v |- | Top 20 » |

Choose Mapping Group by: Mo grauping] ~

&z Print Report Order by: Ascending v"
[ Save Report View Top by: | Total Sales v

"
L’\J Compare

Sales Date  01/01/2004--31/12/2004
Supplier Pavlova, Ltd. (7)

REPDRT DISPLAY

Total Sales (by Quarter, ordered by Description)

Q1 2004

02 2004

Q3 2004

DISPLAY QUANTITY

> Increase/

<
Q4 2004
Totar Sales / Decrease
w

oty
Profit Cﬁai’t
size

0005+
00001
0005 1+
0000Z+
00052
0oooe+
00056
0000k
0005
0000

000!

0oo0g-
000!

0000.-
000G
0000

00!

DNOOG-

Margin %

Figure 45

One may choose the variable to be charted by selecting, from the display quantity on the
task frame, one of Total Sales, Margin, Quantity or Profit, just as when producing a pivot-
report.

One may view the results in a vertical bar chart, a pie chart, a line graph or the
corresponding table by choosing from the Report Display on the Task Frame on the
right of the chart. As before, one can save as a report by clicking on Save Report .

Again, if there is a large amount of data present the view may be changed to reveal
only the top 20 or top 50 results by simply clicking on the second dropdown menu
associated with the Analysis menu.
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The Order By menus allows the data to be displayed from ascending to descending
order or visa-versa. It also allows the way in which the data is ordered to be modified,
e.g. by quantity, by profit, by average cost, etc.

Just as tables allow drill-down, so do charts. For example, clicking on the bar
associated with the ‘Q4, 2004 volume, will give a bar-chart of each sales rep.’s
performance during that quarter (similatly to zooming-in with the tabular ‘Analyze’
report):

2 Sales Results - Microsoft Internet Explorer

File Edit ‘iew Favorites Tools Help

" Interactive Reporting AUEChene

REPORT TASKS Home =+ Quatter = Sales Rep =+ Sales Rep ShowfHide Fram
Mapping: ind -
m Hora ppiNg:  MNorthwind - Demo
Analysis: | SalesRep |- [ v
Advanced Reporting
Group by: | [Mogiouping)

Choose Mapping
Order by: | Fep #t “ | | Ascending W ‘

Sales Date 01/10/2004--31/12/2004
Supplier  Pavlova, Ltd. (7)

22 Print Report

H Sawve Report

n
S Compare
Total Sales (by Sales Rep, ordered by Rep #)
REPORT DISPLAY
Davolio
Fuller
Leverling
Peacock
Buchanan
DISPLAY QUANTITY Suyama
Total Sales -
Oty Callahan
Dodswarth
& L o oo - B an i o o SN A A Aw J
o 8 8 8§ g9 9 8 8 89 8 = B weE m@a o@D
6 8§ @ 6 6 o 8 &6 &8 9 9 & 4 0 8 8 9 9
5 8 8 68 3 8 68 6§ 8 § 6§ &8 8 8§ & 8 & & v
(= = T = T = T = P = =T = 1 = bt
| &
Figure 46

As before, one may recursively drill-down until the greatest level of granularity is
attained (that of invoice detail).
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Charts - Grouped Simple Reports

Just as one can group the results of a simple tabular analysis, one can also produce
corresponding grouped charts. One simply (if a chart is already being displayed)
changes the ‘Group by’ dropdown from ‘No grouping’ to the desired grouping.
Alternatively, the grouped chart may be produced from the main screen by specifying
the desired grouping and clicking on ‘Chart’. A final means is to change the selection
in the display format dropdown (as one did when, e.g., switching between a pie-chart

and a line-graph — for grouped charts, however, the available chart formats are
somewhat different).

The chart of the eatlier grouped report in Figure 45 is:

< Sales Results - Microsoft Internet Explorer |:|

File Edit ‘iew Favorites Tools Help
=
~
REPORT TASKS Hamme = Quarker = Quarter by Categories = Quarter by Categories Show/Hide
Mapping: ind -
@Home pping Morthwind - Demo
Analysis: [ 5ales By Quarter |- [Top20 +|
Advanced Reporting 2
Group by: | Categories v | - |al vl
Choose Mapping x {—
B View Top by: | Total Sales v
£ Print Report
= Sales Date  01/01/2004--31/12/2004
Save Report
: Supplier Pavlowa, Ltd. (7)
REPORT DISPLAY
gad Total Sales (by Quarter, according to Categories)
%Tahle i EE
Beverages o :
: Horiz. Bar {Groupad) - ] |
Condiments b
: Horiz. Bar {Stacked)
% -
Horiz. Bar {Stacked %)
M Vert. Bar (Grouped)
" Vert. Bar (Stacked)
114 vert. Bar (stackea %) L R e e T oy T N o L
o D0 O 9 2 9 O O O = M W & m o
o e 4 o o 0 T o R o o VA o e e e Rl i )
|7 e EE S EE e EE BB ERE
Legend
Mot 2004 [0z 2004
DISPLAY QUANTITY -93 2004 Q4 2004
Total Safos
Oty
Profit
Margin % -
< 3

Figure 47
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The stacked version of this is:

3 Sales Results - Microsoft Internet Explorer
File Edit Wiew Favorites Tools  Help
T
REPORT TASKS Home =+ Quatker = Quarter by Categories =+ Quarter by Categories = Quarter by Categories
Mapping: Marthwind - Dema
Analysis: | Sales By Quarter » | - i Top 20 v|

Advanced Reporting

Group by: | Categories “ | - IAII Vl

view Top by: | Total Sales v
Sales Date  01/01/2004--31/12/2004
Supplier Pavlova, Lid, (7)

Choose Mapping
22 Print Report

H Save Report

REPORT DISPLAY

ShowfHide

Total Sales (by Quarter, according to Categories)

% Table J’

Beverages
; Horiz. Bar (Grouped)

: Hoviz, Bar (Stacked) R

Confections .

A
g Horiz. Bar {Stacked %)

llh_ Vert. Bar (Grouped)

" Vert. Bar (Stacked)

"% Vert. Bar (Stacked %)

e :-

Seafood

K Line

DISPLAY QUANTITY

a000 10000 15000 20000 2SDIDD 30000 35000 40000

Total Sales
Legend
. Mo 2004 EHaz 2004
gt M3 2004 [Eas 2004
Margin % w
< 3
Figure 48

There are several ways in which the data may be grouped within the chart. These
correspond to the description in the task frame to the left of the chart. One may
produce grouped, stacked or stacked-% versions of the bar charts previously available.

Clicking on the ‘Switch” icon may alter the grouping of the data.

As with charts of simple reports, one may click on a quantity of interest to view a more
detailed chart of that quantity. Below is chart resulting from clicking on the Q3 2004

Seafood (the purple) cell in the above chart:
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File Edit Wiew

REPORT TASKS

ﬁ Home

Advanced Reporting
Choose Mapping
“za Print Report

E Save Report

-
Y Compare

Favorites  Toals

2} Sales Results - Microsoft Internet Explorer

Help

Interactive Reporting

Horme =+ Quarker = Quarter by Categories = Quarker by Categories = Quarter by Categories = Sales Rep  Show/Hide Frar

=+ Sales Rep
Mapping:  MNorthwind - Demo
Analysis: [ Sales Rep v-[an ]

G by:

Order by: | Mame

w | | Ascending W |

Categories Seafood (5)

Sales Date 01,07/2004--30,09/2004

About | C

Supplier ~ Paviova, Lid. (7)
REPORT DISPLAY
Total Sales (by Sales Rep, ordered by Name)
Fuller
King
Leverling
DISPLAY QUANTITY
Totaf Sales Peacock
oty 3
o th = - M oM oW oW B A B h O O W oW @ @ o® —
g o om 8 o8 &0 moB o8 4o oo o
& 8 g B 6 6 9 g 6 oo o8 8 o
0 |, o m m o, o e D, g, e, o, o g e e e
el
5
Figure 49

We can see that sales of seafood made during Q3 2004 supplied by Pavlova Ltd were

made by just four of the sales reps., with Peacock being responsible for the greatest
volume.
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Charts - Pivot Reports

As one can chart simple analyses, so one can also chart pivot reports. Analogously to
how one produces simple charts, pivot reports (st have ‘No grouping’) can be
charted by selecting the desired chart format from the dropdown at the top of the
screen. As with grouped chatts, there are several varieties (grouped, stacked, stacked-
% available) and the icons on the bottom left of the chart may be used to switch
between the various possibilities.

The example below shows a stacked vertical bar chart of sales margin% on goods
supplied by Pavlova for each quarter and for each sales rep.

3 Sales Results - Microsoft Internet Explorer | rH?|

File Edit Wiew Favorites Tools  Help Address Go .',r
=
-~
REPORT TASKS Home = Sales Rep v, Quarter =+ Sales Rep v. Quarter ShowHide
Mapping: ind -
ﬁ Horme apping:  MNarthwind - Dema
Analysis: | Sales Rep “ | 2 |A\I vl V| Sales By Quarter % | - |AII .
Advanced Reporting
- Sales Date 01/01/2004--31/12/2004
Choose Mapping
£ Supplier  Pavlova, Ltd. (7)
=z Print Report
E Save Report
5' Margin % (by Sales Rep v. Quarter)
300
REPORT DISPLAY
% Table 250
: Horiz. Bar (Grouped)
200
: Horiz. Bar {Stacked)
% Horiz. Bar (Stacked %) 130 -"
li_"_ Vert. Bar (Grouped) 100 e = .
50 i : | =
[i vert. Bar (stacked =
& Line 0+
Q1 2004 Q2 2004 Q3 2004 Q4 2004
Legend
MlEuchanan [Ecallahan Il Davolio
DISPLAY QUANTITY _
Eloodsworth  Fuller -Klng =
Total Sales DLeverImg Creacock BSuyama
Oty
Profit
AMargin % v
B 3
Figure 50
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This type of chart is broadly similar to the grouped chart presented eatlier and,
similarly, allows drill-down into further detail as, e.g., with the Q4 2004 sales of
Davolio of Figure 50:

2l Sales Results - Microsoft Internet Explorer ZHEHE|
File Edit Wiew Favorites Tools  Help Address Go |','

REPDRT TASKS Home = Sales Rep v, Quarter = Sales Rep v, Quarker = Categories = Categories ShowHide Fram ~
Mapping: ind -
ﬁ Horhe pping:  Northwind - Demo
Analysis: | Categaries v | LA v|

Advanced Reporting
Group by: | [Mogiouping] v

Chooese Mapping dider bv: | ooy B | | o ‘
Sales Date 01,/10/2004--31/12/2004
Sales Rep Davalio (1)

'—'}‘:] LSipnre Supplier  Paviova, Lid. (7

“a Print Report

H Save Report

REPORT DISPLAY
Margin % (by Categories, ordered by Category)

DISPLAY QUANTITY 304

Total Sales o5 ]
oty

Condiments Confections MeatPoultry Seafood

%

Figure 51
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Comparison Reports

One of Interactive Reporting’s most powerful features is its capability to compare sales
data across different time-periods.

To access this feature, click on either the ‘Compare’ button on the main screen or the
‘Compare’ link on a report screen. You will be taken to:

A Choose comparison ranges - Microsoft Internet Explorer ‘;”E'E‘

Fie Edit Wew Favorites Tools  Help ! address _.-”,.
" Interactive Reporting out | Logout :dema [l
CHOOSE COMPARISON HELP Compare
Select the date ranges you wish )
g Choose date-ranges for comparison
Date Date 2
Range Last vear M Range This v'ear £
Start Start
Compare 5SS | 01/01/2004 B Sales | 519112005 | B2
End End
Sales | 3112/2004 =R Sales | 311 /2005 = \Date variable
Date Date
¥ Advancech¥
Compare
o
N
Figure 52 Date ranges to compare

2 Choose comparison ranges - Microsoft Internet Explorer

: Fle Edt Yiew Favorites Tools  Help : Address a‘

-~

- I nte ra c-tl ve R e p 0 rt | n g Horme | About | Logout :demo s

CHOOSE COMPARISON HELP Compare

.
Select the date ranges you wish
Sl Choose date-ranges for comparison
Date [lastvea ] Date [Thsvea 9]
Start § i Start =
sales | 1012004 | [ o Sales | g1n172005 | ]
Compare  pare -/01/2004 | with ot L01/01/2006 |
End End
Sales | 311272004 Sales | 312/2005
Date Date
4 Simple &
pate  [ViioLson 1Y) ¥] pare  [VearoLas o]
Start Start
Sales | n1/01/2004 s Sales | 112008
Compare  pate 010172004 with  Dite #01/2005
End - i End .
Sales | 31032004 Sales | 31/032005
Date Date =
Compars
)
Figure 53
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The comparison choice screen above allows one to produce comparison reports. To
produce two comparison reports click on the Advanced button. The following window
will appear

In the above example of Figure 52, the choice that has been made is to compare sales
data with invoice dates from 2004 with data from 2005. Clicking on the ‘Compare’
button for the Simple Report (Figure 52) will give:

Sales Results rosoft Internet Explorer,

Home = = Sales Rep Comparison showHide Frame

REPORT TASKS
Mapping: IR Sales

Analysis:  [Sazerimn  ¥]- A ]
Ordor by:

Sales Date: 01/01/2004--31/12/2004 v 01,/01/2005--31/12/2005

Adwanced Reporting

Choose Mapping
i Print Report

= save Report

&) Export to Excel 0170172005 —- 31/12/2005 01/01/2004 —- 31/12/2004
Rep Total Margin Margin Total Profit
Name a Oty sales Profit iy Oty Total Sales Profit iy CaleeVar yac
REPORT DISPLAY s Buchanan 787  £42,015.00 £9,020,40  21.47% 1,471 £65,190.10  €17,815.40  27.33% -€23,175.10 -€8,795.00
E 8 Callahan 2,147 €100,726.22 €28,008 42 27.81% 2,843 €119,553.04 €28,800.04 24.09% -€18,826.82 —€791.62
Table
1 Davolio 2,315 £131,642.26 €36,976.26 25.09%: 3,877 €195,067.16 €47,095.56 24.14% —€63,424.90 €10,110. 36
[= Horiz. Bar (Groupsay -
2 Dodsworth 1,140 €64,041.50 €25,625.10 30.49% 955 €59,155.10 €16,664.20 28.17% €24,886.40 €8,960.90
: Horiz. Bar (Stacked) 2 Fuller 2,366  €159,911.92 46,441 .52 29.04% 2,604 €149,917.20 €42,431.80 28.30% £9,994.72 £4,009.72
= 7 King 1,877 €113,004.10 €32,519.20 28.78% 2,202 €133,378.28 €26,532.08 20.12% —€20,374.18 €5,687.12
|2 Horiz. Bar (stackod ) 3 Leverling 7,476  €164,061.70  €47,184.60 Z6.76% 4,436  €223,577.22  €53,064.42 23.73% -€59,515.44 -€5879.74
M Vert. Bar (Grouped) 4 Peacock 2,313 £115,189.90 €31,263.10 27.16% 5,273 €278,955.40 €63,981.30 22.94% €163,765.50 €32,696.20
il vert. Bar (stackea) 6 Suyama 826 €28,950.00 £7,532.10  26.02% 1,738 €91,984.00  £21,973.90  23.89% -€63,034.00

€14,441.80

1% vert. Bar (stackea =)

jz Line

Grand Total (9) €377,234.82

COMPARISON DISPLAY

k3

Figure 54

2 Sales Results - Microsoft Internet Explorer

File Edt ‘View Favortes Tools Help

" Interactive Reporting

Home = = Sales Rep Comparison Show/Hide Frame

Mapping: IR Sales
Analysis:
Order by:

Sales Date: 01/01/2004--31/12/2004 v 01/01/2005—31/12/2005

01,/01/2005 -- 31/12/2005 01/01/2004 —- 31/12,/2004

Rep # Name a Qty  Total Sales Profit  Margin % Qty Total Sales Profit  Margin % Total Sales ¥ar. Profit ¥ar.
3 Buchanan 787 £42,015.00 £9,020.40 21.47% 1,471 £65,190.10 £17,815.40 27.33% -€23,175.10 -€8,795.00
8 Callahan 2,147 €100,726.22 £€28,008.42 27.81% 2,843 £119,553.04 £€208,800,04 24.09% -€18,826.82 -€791.62
ik Davolio 2,315 €131,642.26 £36,976.26 28.09% 3,877 £195,067.16 £47,095.56 24.14% -€63,424.90 -€10,119.30
9 Dodsworth 1,140 £64,041.50 £€25,625,10 30.49% 955 £59,155.10 €16,664,20 28.17% £24,886,40 £8,960,90
2 Fuller 2,366  €159,911.92 £46,441.52 29.04% 2,604 £149,017.20 £42,431.80 28.30% £9,994.72 £4,009.72
7 King 1,577 £113,004.10 €32,519.20 26.76% 2,292 £133,376.28 €26,532.08 20.12% -€20,374.15 €5,687.12
3 Leverling 2,476 €164,061.78 £47,184.68 28.76% 4,436 €223,577.22 £53,064.42 23.73% -€59,515.44  -€5,879.74
4 Peacock 2,313 €115,189.90 €31,283.10 27.16% 5,273 £275,955.40 €63,961.30 22.94% -€163,765.50 -€32,698.20
6 Suyama £€28,950.00 €7,532.10 26.02% 1,738 £€91,984.00 €21,973.90 23.89% -€63,034.00 -€14,441.80

lGrand Total (9) €318,658.70

Figure 55

As before, one can drill-down by clicking on a link. Here, clicking on a sale rep’s name
will perform a comparison across the same date-ranges for that particular rep.,
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examining what is specified by ‘Then by on the main screen (in this case,

Customer). The report for Buchanan is:

Fle Edt Wiew Favorites

Mapping: IR Sales

Tools

2 Sales Resulls - Microsoft Internet Explorer

Help

Interactive Reporting

Home = = Sales Rep Comparison = Customers Comparison

Analysis: i Customers

Order by:

Sales Rep Buchanan (5}

Cust

D Description &

Berglunds
BERCS snabbkiip
BOMAP  Bon app®

Familia

EENILE Arquibaldo

FRAMK  Frankenversand

GODOS Godos Cocina

Tipica

HAMAR  Hanari Carnes
LILA-

LIS Supermercado

LINOD  LINO-Delicateses
MAISD  Maison Dewey

Morgenstern
MOREK  Gesundkost

Pericles Comidas

PERIC Fra
dlasicas

priyr  Princesa Isabel
vinhos

QUICK  QUICK-Stop
Rattlesnake

[ anwnn Ceacaes

RATTC

Oty

&7

70
S0
)

107

Sales Date: 01/01/2004--31/12/2004 w01/01/2005--31/12 /2005

01/01/2005 -- 31,/12/2005

Total
Sales

€2,923.20
£0.00
£0.00
£0.00
£4,953.60
£1,485.00
£6,503.00

£3,804.20
£0.00

£0.00

£0.00

£0.00
£0.00

£0.00

Profit

£803.20
£0.00
£0.00
£0.00
£1,576.60
€555.00
£983.00

£643.60
£0.00

£0.00

£0.00

£0.00
£0.00

£0.00

Margin
o QLY

27.48%

31.83%

37.37%

15,12%

16,92%

35

28

a5

70

79

58

61

56

253

1138

01/01/2004 -- 31/12/2004

Total
Sales

£1,337.40
£1,019.50
£3,640.40
£2,846.00
£0.00
£0.00
£0.00

£0.00
£4,760.00

£4,294,80

£2,498.20

£1,344.00
£10,308.00

£3,214.00

Profit

£413.00
£343.50
£1,351.40
£7z8.00
£0.00
£0.00
£0.00

£0.00
£645.00

£868.80

-€456.60

£201.50

€2,117.00

£1,124.00

Margin

%o
30.88%
33.69%

37.95%

25.58%

13.55%

20.23%
-18.28%

14,99%
20.54%

34.97%

ShowHide Frame

Total
Sales Yar.

£1,585.80
-€1,019.50
-£3,640.40
-£2,846.00
£4,953.60
£1,485.00
£6,503.00

£3,304.20
-£4,760.00

-£4,294.80

-£2,498.20

—€1,344.00
-€10,308.00

-£3,214.00

Profit
¥ar.

£390.20
-€343.50
-€1,381.40
-€728.00
€1,576.60
£555.00
£953.00

£643.60
-€645.00

-£€868.50
£456.60
-€201.50

-€2,117.00

-€1,124.00

Figure 56
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Charts — Comparison reports

Charts of comparison reports are similar to the grouped reports already discussed. To
obtain a chart of a comparison, simply choose the appropriate format from the drop-
down. As an example, a chart of sales rep. performance (in terms of total sales)
comparing 2004 and 2005 is:

2 Sales Results - Microsoft Internet Explorer ol J

File Edit Wiew Favorites Tools  Help | Address | iy ,'
REPORT TASKS Home = =+ Sales Rep Comparison Show/Hide Frame be
Mapping:
ﬁ, Horrie pping: IR Sales
Analysis: | Sales Rep v|-[an s

Advanced Reporting
Sales Date: 01/01/2004--31/12/2004 v 01/01/2005--31/12/2005

Choose Mapping

%2 Print Report

[E save Report Total Sales (Comparison by Sales Rep, ordered by Name)

400000
REPORT DISPLAY 350000

EE rable 300000 —

: Horiz. Bar {Grouped) 250000 REEEEEesss

: Horiz. Bar (Stacked) 200000

% Horiz. Bar {Stacked %) 150000
100000

M Vert. Bar {Grouped)

l|_|_ Vert. Bar (Stacked) SOIRY
0
l.IE Vert. Bar {Stacked %) o] O = = o e = L] 1%
E B =8 g B B 2 2 g
z E B 2 7 8 " L o8 B
i g B 5 g B2 g
g ‘é 0 e
DISPLAY QUANTITY Legend
I 01/01/2005--31/12/2005 £
Totaf Safes [C01/01/2004--31412/2004
Oty
Profit
Margin % b
Figure 31

The quantity being compared may be changed by choosing a different quantity in the
Display Quantity section of the Task Frame. As previously, one may drilldown into the
report by clicking on a cell of interest and changes the format of the chart by either
clicking on the chart icons or choosing from the dropdown.
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Getting Help

What to do if you're lost...

you are having problems signing-in or if you feel that data that should be
available is not visible, your principal resource should be your system
administrator.

F ot any problem that you’re unable to resolve using this manual, particularly if

Interactive Reporting’s web-site:

ﬁ Iternatively, you can look for assistance from the ‘Support’ section of

http:/ /www.interactivereporting.com
ot simply e-mail your quety to:

support@interactivereporting.com
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